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subject: Review of Warning Box Usage with Maria Buonaventura (MB) 
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The following points summarize a meeting with Maria Buonaventura on the legal issues 
regarding usage of warning boxes and tar and nicotine statements. 

• Any stationery going to PM’s “trade” (e.g. retailers, wholesalers or distributors) 
does not need to carry a warning box, ALL OTHER STATIONERY MUST CARRY 
A WARNING BOX' 

• MB to enquire whether creative briefs need to be seen by legal with Ginny Murphy. 

• Three page rule for warning boxes: PM internal policy - PM does not want the 
consumer to leaf through three pages of any piece without seeing a warning box. 

• MB requests comps of multi-page pieces to facilitate warning box placement for her 
department. 

• MB’s policy is to request two blueprints and one color key and she retains one 
blueprint for her records. 

• MB’s new assistant is Debra Casazza on extension 2757. Deb is responsible for 
assigning POS numbers to non-incentive materials. POS number requests should be 
e-mailed to Deb. 

• Ads placed in publications and billboards must use the warning box for the quarter in 
which the ad is running or the billboard is posted. 

• Size of the warning boxes is determined by the total square inches of the ad, size of 
the T&N (tar and nicotine statement) is determined by the ad size. 

• The warning box always has a white background with black typeface. There must 
not be any type or geometric design abutting the box - on boards a dotted line depicts 
the “safety zone” surrounding the warning box which must be free of type or 
designs; the safety zone may be in the color of the background of the ad. 

• Red Roof Rule: Ads for Marlboro usually carry the red roof bug and therefore the 
tar and nicotine numbers for full flavor kings box are used in these ads. 

• Whatever flavor and size product is advertised the tar and nicotine numbers for that 
product must be printed in the ad. 

• Full Family Disclosure: When an entire brand family is indicated in a piece the 
T&N’s for all members of that brand family must be listed. Some brands drop a 
pack shot near the warning box in order to list the T&N for that particular member of 
the brand family only. 


Source: https://www.i ndus tr ydocum e nts.ucsf . edu/docs/sqfh000 5 
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• Trade mark, patents, and trade dress: Purchasing is responsible for completing 
searches on all items with the Trade Mark Department (Bob Eck, Scott Thompson). 
In addition, purchasing is responsible for working with the vendors and legal to 
ensure PM incurs no liability. 

• MB needs advance notice to review materials properly. 

Christine Conway 
Kathy McGrath 
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